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PREFACE 

Despite the enormous business opportunities and growth prospects offered by China’s 
healthcare sector, I’ve witnessed and experienced countless regulatory and business 
environmental changes, which has frequently caused painful business difficulties, 
frustrations and downfalls, in my past 26 years of work in the sector as a consultant, 
manager and entrepreneur.   

The ever-changing legal and market environments in China healthcare present the single 
biggest challenge to companies and executives operating in the sector.  Naturally, many 
operational level issues and problems in the country also pose significant challenges to 
successful businesses. 

In spite of these challenges and difficulties, the Chinese pharmaceutical industry and 
market have achieved remarkable growth in the past two decades. The sector is generally 
developing towards a positive direction in the sense that it continues to grow steadily, its 
regulatory regime has become increasingly compatible with international standards with 
improving transparency, once rampant corruption is being tackled, its ongoing 
consolidation will eventually help establish order and stability, and the country’s new 
healthcare reform will ultimately led to a more stable and healthier market environment. 

There are success stories from all categories of players, whether they are foreign or local, 
large or small, newcomer or established, private or state-owned.  However, to be one of 
the success stories require a thorough understanding of the sector, ability to face and tackle 
challenges, flexibility to deal with changes, and skills to maneuver through complex 
situations. 

It has been my wish to put my experience and observations in the past 26 years of 
operating in almost every aspect of China’s pharmaceutical business into a publication, 
which will serve as a one-stop reference to anyone seeking to enter or operate in the 
Chinese pharmaceutical market. As of our 2007 edition, we have been adding a rising 
number of commentaries and contributions from many other leading pharma industry 
executives and experts. 

Packed with hard-to-find current data and the author’s expert knowledge from years of 
hard-earned experience in the industry, its comprehensiveness, practicality, insight, 
reliable data and analysis, and up-to-date information, are the features which set this the 
guide apart from other publications with similar titles. 

This Guide is written based on my past experience, interviews with relevant industry 
experts and government officials, articles from Pharma China, information obtained from 
or published by Chinese government agencies, information obtained from or published by 
independent pharmaceutical industry associations, reliable data and information released 
exclusively to WiCON for publication from various reputable market research and 
consulting firms, information from other trustworthy trade journals and newspapers, 
related information found on the internet, and a large in-house information collection by 
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WiCON International Group accumulated since 1986. 
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liability issues) and drug-related IP and trademark concerns. 
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Associates and RDPAC. 

 All regulatory changes in 2012/2013 are updated to present a clear and most 
up-to-date picture of the Chinese drug regulatory framework with summaries and 
analysis of all drug regulations in effect by mid-2013. 
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 An updated section covering proposed new drug-related laws and regulations 
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 Extensive review and analysis of China’s drug registration applications and 
approvals as well as Chinese drug innovation trends in recent years. 

 Comprehensive review of Sino-foreign M&A, joint venture, strategic alliance, 
licensing, research partnerships, co-marketing, and new drug research events in 
2012 and early 2013. 
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 New and expanded coverage on MNC strategies in China with healthcare reform 
in the backdrop, intellectual property/patent law amendments, data exclusivity, 
patent litigation, drug regulations, pharma marketing and distribution strategies, 
drug consumption patterns, the Chinese R&D and outsourcing sector, clinical 
studies/practices, healthcare reform, community healthcare sector, essential drug 
policy, regional drug consumption patterns, and the vaccine and API sectors.  

 Numerous new case studies are added to the 2013 Edition.  

 Comprehensive revision of the China operation profiles of MNCs to reflect their 
latest performance, business deals, legal disputes and outlook. 

I would like to take the opportunity to thank all those organizations and individuals who 
contributed to this publication and their continued cooperation is greatly appreciated. 

James J. Shen 

June 30, 2013 
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EXECUTIVE SUMMARY 

James J. Shen 

The Chinese pharmaceutical industry and market in 2012 was characterized by slowing 
growth, falling profitability, mixed regulatory developments setting higher industry 
standards to improve drug safety and boosting drug review efficiency, renewed price 
cutting initiatives disregarding higher costs and expenditures of the industry, superficial 
healthcare reform progress driven primarily by cost containment measures, fallen 
healthcare quality & growing drug safety incidents, worsening patient-physician relations, 
and non-stop repositioning of the pharma industry adapting to new realities.  

Overview of China’s pharmaceutical industry and market performance in 2012 

National Development and Reform Commission (NDRC) announced on March 1, 2013 
that the total output value and core business revenue of the Chinese pharmaceutical 
industry grew 21.7% and 20.1% reaching CNY 1,825.5 billion and 1,795.0 billion 
respective, while the industry’s net profit rose 20.4% to CNY 183.3 billion. Annual output 
and revenue growth rates fell by multiple percentage points in 2012. Subsectors of crude 
drugs and chemical drug formulations grew above average core business revenue growth 
at 27.5% and 25.3% respectively, while the growth of the rest three subsectors of APIs, 
formulated TCMs and biological/biochemical products slowed to 15.9%, 16.9% and 14.3% 
respectively. 

Given the present market environment, it is generally anticipated that pharmaceutical 
industry growth in the near future would no longer match the high rates seen in 2010 and 
2011. Industry profit growth continued to fall behind output value and revenues, although 
the speed of its freefall slowed somewhat compared with 2011. In the interim, the 
pharmaceutical formulation, formulated TCM and crude drug subsectors are holding out 
better in terms of output value and revenues, while profit erosion is less acute in the 
pharmaceutical formulation and crude drug subsectors.  

On a positive note, IMS estimates that China’s hospital market (>=100 beds) reached 
CNY 442 Billion in 2012 with MAT growth rate of 20.9%. This upward trend (compared 
to a growth rate of 17% in 2011) is forecasted to continue in the coming years, driven by 
increased government focus on healthcare reform, as well as the launch of 
premium-priced innovative medicines.   

Looking at specific treatments or therapy areas, Systemic Antibacterials have decreased 
in recent years, but rebounded in 2012 following new market-wide policy adoptions. 
Meanwhile, other therapy areas (mainly TCM) continued on a growth trajectory, each 
recording up to a 36.3% growth rate. TCM, Diabetes and Cardiac drove market growth, 
with TCM contributing most to the overall MAT 4Q12 growth rate. Cardiac has become 
a new star in the local market while Oncologics, Anti-Asthma & COPD products, 
Anti-thrombotic agents and Anti-virals are the main growing points for MNC’s.  

It was a very eventful year for China’s OTC market in 2012 with several developments 
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contributing to a slowdown in growth compared to 2011. The Chinese OTC drug sales 
growth slowed to 7.4%, according to Nicholas Hall’s DB6 sales for 2012. Key 
contributors to this slowdown are the gelatin capsules scandal, stricter controls on OTCs 
containing pseudoephedrine and increased availability of zero-margin Rx and OTC 
generics in hospitals.  

Chinese online B2C drug market outshined all other sectors with its explosive growth. The 
Chinese B2C online drug sales reached CNY 1,665 million in 2012, more than three times 
of such sales in 2011 (CNY 400 million), according to data from the China Online 
Pharmacy Society (COPS).  

China's international trade of medicines and health products (MHPs) grew 10.5% in 2012, 
reaching US$80,950 million in total, according to the China Chamber of Commerce for 
Import and Export of Medicines and Health Products (CCIEMHP). Among the total, 
export rose 6.9% to US$47,600 million while import grew faster at 15.9% to US$33,350 
million in the year. Growth of MHP import and export slowed sharply last year compared 
with 2011 and was at their lowest point in at least the past five years.  

Western medicines (WMs) accounted for 60% of all Chinese import of MHPs in 2012, 
while import of traditional Chinese medicines (TCMs) saw higher growth of 22%. 
Meanwhile, WM formulation subsector saw the highest export growth last year at 18% in 
value and 16% in volume, as export of biochemical drugs dropped in both value and 
volume and API export growth grew only 3% in both value and volume. 

Drug regulation emphasized on pricing, drug quality & safety, cGMP, OTC sector and 
registration efficiency last year 

Central government agencies including SFDA, Ministry of Health (MOH) and National 
Development and Reform Commission (NDRC), had been leading the efforts of 
strengthening pharmaceutical regulation, while other agencies such as the Ministry of 
Commerce (MOFCOM) and the Ministry of Industry and Information Technology (MIIT) 
stepped up their industrial management role of the pharmaceutical industry through new 
policies and regulations which are designed to boost and protect interests of the 
pharmaceutical manufacturing and distribution sectors.  

Price control 

The NDRC sought to deepen drug pricing reform last year through a number of new 
measures including 1) strengthening price survey and surveillance; 2) pricing experiments 
of selected drug products using pharmaco-economic and international reference pricing 
approaches; 3) more price cuts targeting foreign originator drugs; 4) streamlining drug 
pricing in the pharmaceutical distribution process; 5) establishing a dynamic review 
mechanism for drug prices; and 6) researching on drug pricing policies which will 
encourage innovation.  

It continued its new round of price reduction initiative which started in 2011. The NDRC 
had slashed drug prices of eight other therapeutic categories, including antibiotics, 
circulatory system, nervous system, hormonal, digestive system, oncology, immunology 
and blood drugs, since 2011. Most recently, the NDRC issued a notice to slash prices of 
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over 400 drugs by an average of 15% with effect from February 1, 2013. These products 
come from 20 therapeutic classes including respiratory system drugs, antipyretics and 
analgesics, and special drugs used by various medical specialties.  The latest cut 
completes this round of price revision on all chemical drugs. The agency said it will move 
on to the prices of formulated traditional Chinese medicines thereafter. 

Chinese analysts believe the cuts on maximum retail prices in 2012/2013 have limited 
negative impacts on the pharmaceutical industry as the actual tender purchase prices are 
mostly much lower than such prices. However, as the prices of more expensive MNC 
branded products are cut deeper this time and such products are usually less discounted at 
the centralized hospital drug purchase tenders, foreign companies are bound to be the 
hardest hit this time. 

Drug quality and safety/cGMP implementation 

First of all, the State Council issued at the beginning of 2012 the 12th Five-Year Plan for 
Drug Safety (2011-2015) which sets the tone and direction of China's drug quality and 
safety regulation in the next five years.  

As required by the plan, the SFDA released its "Plan for Bioequivalence Study of Generic 
Drugs" in February 2013. It calls for re-evaluation of all approved generic drugs through 
phased bioequivalence studies by 2020. Also mandated by the plan, the MOH issued the 
long anticipated Provisions for Clinical Application of Antibacterial Drugs (MOH Order 
#84) with effect from August 1, 2012. 

To boost supervision of drug quality, the SFDA issued the "Guiding Opinions for 
Electronic Supervision of Drug Products" last October. The agency also introduced 
Relevant Requirements on Strengthening Supervision and Management of 
Pharmaceutical Excipients to strengthen regulation of pharmaceutical excipients with 
effect from February 1, 2013. 

Most recently, four central government agencies including the SFDA, the NDRC, the 
MIIT and the MOH issued in January 2013 a joint notice containing seven new measures, 
including enhanced registration process, premium pricing and preferential tender 
treatments for cGMP compliant products, which are designed to push forward 
implementation of the 2010 GMP and eliminate outdated production capacities. 

Drug evaluation/approval system efficiency 

The SFDA will undertake four measures to improve drug registration efficiency through 1) 
delegation of certain responsibilities to local drug administrative agencies, 2) simplify 
procedures, 3) increase of human resources for drug evaluation, and 4) rebalancing the 
relationship between drug evaluators and registration applicants.  

To facilitate these goals, the SFDA issued the "Opinions on Deepening Reform of Drug 
Evaluation & Approval and Encouragement of Drug Innovation", which is promulgated 
to deepen reform of drug regulatory regime, further strengthen the administration of drug 
registration, enhance the efficiency and standards of drug evaluation, and accelerate the 
evaluation and approval of innovative drugs and generic drugs with clinical value, in 
February 2013. 
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In addition, the Chinese government may finally move to expand the personnel force of 
the SFDA in order to relieve its mounting workload and expedite drug review and 
approval, according to Chinese press reports quoting an official of the SFDA.  

OTC drug regulation 

SFDA announced in late 2012 a set of six technical guidelines for switching prescription 
drugs to OTC drugs. It continued its drive to switch some prescription drugs to OTC status 
last year. For example, it approved OTC conversion of 36 drugs, including nine chemical 
drugs and 27 formulation traditional Chinese medicines, in last November.  

But the agency also made a decision in December 2012 to switch six ephedrine-containing 
OTC drugs, back to prescription drug status. The agency wants the industry to revise 
relevant package inserts and packaging accordingly.  

Meanwhile, a proposal of the SFDA to ban advertising of OTC drugs on mass media 
through a revision of the Provisions for Evaluation of Drug Advertisements overshadowed 
the OTC drug sector. Faced with the unprecedented fury from the pharma industry, SFDA 
sought to calm participants that the revision is still under evaluation and nothing is final 
yet.  

Drug regulatory direction in the new year 

The SFDA reported its plan for reform of the Chinese drug regulatory regime at the latest 
National Food and Drug Regulatory Conference in early 2013. The planned moves by the 
SFDA include: 

Revision of the Drug Administration Law – This work will be initiated this year to improve 
various regulatory systems including those for technology transfer, contract manufacturer, 
certifications and exit mechanisms. Reportedly the SFDA has established a new office to 
revise the law and it is expected to be a comprehensive amendment; 

Promoting 2010 GMP compliance and upgrading - cGMP certification of blood product, 
vaccine and injection manufacturers will be completed this year. The SFDA also issued a 
joint notice with three other central government agencies recently to push forward 
implementation of the 2010 GMP and to eliminate outdated production capacities; 

Raising standards of drug products – The agency will begin efforts to raise 1,500 national 
drug standards and publish the second addendum of the Chinese Pharmacopoeia. It will 
also initiate bioequivalence studies of more than 50 generic drugs this year. Those passing 
such studies will be offered preferential treatments including premium pricing.  Essential 
drugs will be the center of above work; and 

Reform of the drug evaluation and approval system – The effort is emphasized on 
elevating the role of local drug administrative agencies to improve drug evaluation 
efficiency and encourage new drug innovation and pediatric drug development in China. 
Relevant procedures will be simplified and certain authorities/responsibilities will be 
delegated to local agencies. The move began experiment last December in Guangdong. 

Reorganization of China’s healthcare agencies 
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China announced the reorganization plan of central government agencies under the State 
Council in March 2013. Specifically related to the healthcare sector, the National Health 
and Family Planning Commission (NHFPC) would be established combining the Ministry 
of Health (MOH) and the National Family Planning Commission (NFPC). The existing 
functions of the NFPC for population-related strategic development, planning and policies 
would be moved to the National Development and Reform Commission.  

The State Administration of Traditional Chinese Medicine would be under the 
administration of the new NHFPC, while the State Food and Drug Administration (SFDA), 
which was under the MOH, would be expanded into an independent and full cabinet level 
agency, China Food and Drug General Administration (CFDA), which would be 
responsible for overall and uniform regulation of food and drug quality, safety and 
efficacy in the country. 

Little progress on the front of healthcare reform in 2012 

As predicted, China’s ongoing healthcare reform last year was limited by structural flaws, 
lack of central government will to finance reform, failures to coordinate agendas of 
different agencies and balance conflicting interest of stakeholders, fiscal challenges of 
local governments, and belated reform of the medical service industry.  

Review of healthcare reform progress in 2012 

In reality, the Chinese government at the central and local levels did step up their 
healthcare investment somewhat, but it is far from enough to finance the reform goals, 
especially the calling to move away from the existing hospital financing model of 
“funding medical services with drug sales revenues”. In fact, the government dependence 
on cost containment to finance reform became more acute in the backdrop of slowing 
Chinese economy and central government move to reduce local government reliance on 
land sales and the real estate sector.  

Major reform areas of notable progress last year are laid out as follows:  

BMI and major medical coverage – Six central government agencies headed by the 
NDRC issued a new healthcare reform policy, Guidelines for Urban and Rural Resident 
Major Medical Insurance, in August 2012. The policy seeks to provide major medical 
coverage, "a systematic arrangement to further protect against extraordinary medical 
expenditures of major diseases beyond existing coverage of the BMI system", to 
participants of the urban resident BMI program and the NRCMS. The policy sets the tone 
for the execution approach of the urban and rural major medical coverage - purchasing 
such policies for its participants from commercial insurance companies through tenders.  

Essential drug system (EDS) - It was implemented in 74.6% of all village clinics and 
public primary healthcare institutions last year. Along with the EDS implementation, the 
policy of zero margins on essential drug sales was enforced in most areas. Besides, MIIT, 
NDRC, MOH and SFDA jointly issued the Notice on Initiating Trials of Designated 
Production of Essential Drugs with Low Consumption but Clinical Demands in a move to 
secure supply and quality of such drugs. In the initial phase, five to ten chemical essential 
drugs with low consumption and clinical demands will be selected for designated 
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production trials soon. 

Overall public hospital reform – The experiment was launched in more than 1,000 county 
level hospitals of over 600 counties as well as selected urban hospitals in 17 trial site cities 
last year. The State Council issued the "Opinions for County Level Public Hospital 
Overall Reform Trials" on in June 2012. Primary requirements include: 1) separation of 
medical institutions from drug sales as in previous policies, but leaving it open for local 
governments to find their own ways; 2) BMI's role in cost containment is emphasized 
highlighting the requirements for budgetary control and overall spending caps; 3) lower 
drug prices and introduction of BMI payment reform especially the disease-group-based 
payment scheme; 4) nothing new on the centralized hospital drug purchase tender policy 
but the link between volume & price and the integration of tender and purchase are 
stressed; 5) linking the outcomes of performance evaluation over cost containment, 
healthcare quality and service efficiency with hospital director employment and 
remuneration as well as government financial subsidies and overall salary level of 
hospitals; and 6) BMI supervision, motivation and punishment of hospitals and physicians 
are strengthened.  

Cost containment/BMI payment system reform - A recent MOH report claims partial 
success of cost containment in the past through optimizing healthcare resource allocation, 
centralized drug purchase tenders, overall cap of hospital expenditures and improving 
internal hospital management.  

In a related development, three central government agencies, MOHRSS, MOF and MOH 
have jointly issued a new policy, Opinions for Implementing Overall Expenditure Control 
of BMI Payments, which aims to "rationalize budgeting, contain BMI expenditure outlay 
and allow reasonable growth". The policy requires the measure of overall control of BMI 
expenditures to be implemented nationwide within two years, and standards of such 
control will be developed using relevant data in the previous three years. 

Planned reform initiatives and outlook in 2013 and beyond 

The much anticipated "Plan and Implementation Scheme for Deepening Healthcare 
System Reform in the 12th Five Year Plan Period" was released by the State Council in 
March 2012. The document reinstated many healthcare reform directions in previous 
policies, but with fresh objectives for the 12th Five-Year Plan (FYP) period (2011-2015). 

During the period, the government will continue the infrastructure building of the basic 
healthcare system, restructure the medical service provision system with a multi-layered 
medical insurance system and diversified funding sources, improve EDS, deepen public 
hospital reform starting from the county level, strengthen drug safety through streamlining 
distribution process and rationalizing pricing, control healthcare expenditures while 
enhancing access, and raise government healthcare investments faster than government 
budget growth.  

Highlighted among others are the importance of the BMI payment/reimbursement reform, 
development of the commercial health insurance sector, EDS implementation/NEDL 
expansion/essential drug purchase mechanism enhancement, public hospital reform at the 
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county level and revamp of the hospital financial model, emphasized BMI's role in 
containment of healthcare expenditure growth, and reform of the drug price formation 
mechanism.  

Pharma industry on the defensive amid challenges as MNCs face wrath of cost 
containment 

The pharmaceutical industry in China continued to outperform other industries last year in 
spite of a fresh array of policy turbulences, pricing pressures, intensified cost containment, 
slowing economy and a host of other challenges, and it managed to grow at around 20%.  

Faced with unprecedented challenges, large pharmaceutical companies, represented by 
state-controlled companies and MNCs, continued to reposition themselves through 
M&As, diversification drives, alliances and partnerships, and capacity building for both 
manufacturing and R&D.  

MNCs remain committed despite recent setbacks in business environment 

Many originator drugs were affected by the last few price cuts in 2012 and early 2013, as 
MNCs are increasingly targeted for cost containment efforts of the Chinese government. 

Chinese analysts believe the cuts on maximum retail prices in 2012/2013 have limited 
negative impacts on the pharmaceutical industry as the actual tender purchase prices are 
mostly much lower than such prices. However, as the prices of more expensive MNC 
branded products are cut deeper in recent price initiatives and such products are usually 
less discounted at the centralized hospital drug purchase tenders, foreign companies are 
bound to be the hardest hit. 

Meanwhile, big pharma companies engaged in a variety of strategies, including 
strengthening local R&D and product launch; business diversification into vaccines, 
generic drugs and consumer healthcare; geographic expansion into lower tier markets; 
restructure of their business organizations; co-marketing and M&As in order to maintain 
high growth in China.  

Joint venture continues to be a preferred route to diversification. Many new deals along 
this line had been reached last year including those between Merck and Simcere, Pfizer 
and Hisun, Guangdong Techpool and Nycomed, Fresenius and Wuhan Lishizhen Pharma, 
to name just a few. In the meantime, a new breed of joint venture, which aims to develop 
and commercialize new drugs in China, also began to emerge recently. The case in point is 
the venture between AstraZeneca's MedImmune and WuXi AppTec for development and 
commercialization of MEDI5117, a novel biologic for autoimmune and inflammatory 
diseases.  

On the hospital drug market, local companies took a more aggressive approach, and 
experienced a growth rate of 21.8%, versus 18.2% for MNCs in 2012. Four of top 10 
leading companies are Domestics, their 2012 growth rate ranged from 19.3% (JS 
Yangzijiang) to 34.3% (Shandong Qilu). Growth rates for their MNC counterparts on the 
other hand ranged from 15.4% (Astrazeneca) to 24.7% (Roche). 

But Pfizer still held the top position based on the 2012 revenue of CNY 10 Billion and a 
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growth rate of 24.4%. The second ranked company is Astrazeneca Group with a 2012 
sales value of CNY 7.8 Billion. 

Industry consolidation supported with heated M&A space  

The Chinese government continued to push forward its never-ending dream of "industrial 
giants", which are expected to rival MNCs on a global scale eventually, with various 
proposed new policies to promote consolidation in and reorganization in the 
pharmaceutical industry.  

The number of major pharma M&A deals recorded by Pharma China for 2012 (38) was 
roughly on par with 2011 (36) but much lower than 2010 (46), while the number of M&A 
agreements between Chinese and foreign companies last year (18) was up slightly from 15 
such deals in 2011. Mergers and acquisitions among domestic companies accounted for 53% 
of all such deals recorded. 

Conversely, JV/strategic alliance agreements dropped dramatically to 33 last year 
compared with 54 in 2011 and 37 in 2010, a 39% down year on year. Among the 33 
JV/strategic alliance events, 13 were strategic alliance agreements and 20 were JV deals. 

Multinational drug companies are spending record amounts on acquisitions in emerging 
markets, with China the most attractive target nation, according Thomson Reuters data. 
Overall expenditure by both overseas and domestic pharmaceutical companies in 
emerging markets has reached US$20 billion so far this year, up two-thirds on the 2011 
total. An analysis of year-to-date deals by law firm Freshfields Bruckhaus Deringer, 
published on December 12, showed China accounted for US$6.8 billion of the total.  

A new trend is also taking shape slowly where Chinese pharmaceutical companies are 
buying up or acquiring a stake in foreign drug firms for international market access or as a 
part of R&D partnerships.  

Cross-border licensing and R&D partnerships continue to uptick 

MNCs increasingly utilize licensing and co-marketing to bring in additional revenues. 
Data from Pharma China shows the number of Sino-foreign and foreign-foreign licensing 
deals rose to 30 last year compared with only 22 in 2011, a jump 36% year on year. 12 of 
such transactions was recorded in the second quarter. 

Despite the hurdles, PhRMA expects R&D cooperation between its member companies 
and Chinese counterparts to increase in the coming years. Indeed, many big pharma 
companies made plans for or executed R&D expansion projects or reached major 
partnership deals last year.  

There were also a total of 29 contract research/collaborative R&D deals recorded last year, 
up slightly from 23 such transactions in 2011. Among the total, 25 were between domestic 
Chinese and foreign companies. The deals that took place in the first and fourth quarters of 
last year represented 69% of the annual total. 

Old IP issues remain … 

China has put in place a framework of laws and regulations aimed at protecting the IPR as 
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required by the TRIPS Agreement, according to USTR’s 2012 Report to Congress on 
China's Compliance with WTO. However, some critical changes to China's legal 
framework are still needed in a few areas and effective enforcement of China's IPR laws 
and regulations remains a significant challenge, it says. 

Specifically in the pharmaceuticals sector, the report highlights a range of concerns as 
follows: 1) China committed to allow foreign suppliers to distribute pharmaceuticals by 
December 11, 2004. However, many other restrictions continue to make it difficult for 
foreign pharmaceutical companies to realize the full benefits of China's distribution 
commitments; 2) China has continued to maintain price controls on some products and 
services including pharmaceuticals; 3) China is encouraged to provide an effective system 
to expeditiously address patent issues in connection with applications to market drug 
products; 4) the extent to which China provides effective protection against unfair 
commercial use of, and unauthorized disclosure of, undisclosed test or other data 
generated to obtain marketing approval for pharmaceutical products is of concern; and 5) 
despite repeated anti-piracy campaigns in China and an increasing number of civil IPR 
cases in Chinese courts, overall piracy and counterfeiting levels in China, including the 
pharma industry, remained unacceptably high in 2012.  

Guarded outlook for 2013 despite signs of stability 

Broad pharma industry and market 

SMEI expects the Chinese pharmaceutical industry and market performance to bottom out 
in 2013, but suggests the growth rate may not be able to match the well-above-20% level 
seen between 2009 and 2011.  

The size of the Chinese drug market at retail price level is estimated by SMEI to grow 18.7% 
in 2013 to CNY 1,275.9 billion and 19.3% CAGR in the following two years to reach 
CNY 1,815.8 billion in 2015. 

Overall output value of the industry is expected to grow 20.45% in 2013, reaching CNY 
2,270 billion, it forecasts. SMEI anticipates the Chinese hospital drug market to stabilize 
and the retail pharmacy market to grow steadily this year.  However, drug prices are 
predicted to continue a benign falling trend and profitability of pharmaceutical companies 
will remain under pressure. Besides, the outlook of pharmaceutical export by China is 
challenging.   

SMEI predicts the Chinese pharmaceutical industry to rebound and achieve its 2013 
forecasts under the following conditions: 1) Chinese GDP growth will not fall below 7.5%; 
2) the government healthcare investment does not drop below the level of 2012; 3) 
pharmaceutical export will not go into negative growth due to global economic slowdown; 
and 4) the measure of eliminating 15% hospital drug sales margin will not be implemented 
in urban hospitals on a large scale. 

Recent surveys of MNC pharma executives indicate revenue growth optimism for the 
global pharmaceutical industry in 2013. Despite some recent setbacks with China’s 
healthcare business environment, executives continue to identify the country as the most 
important region for pharmaceutical industry growth this year. Presence of huge and aging 
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population, economic development, growing public expenditure towards healthcare, 
government support, increasing awareness about health and fitness in public are deemed 
as key drivers for the growth of the pharmaceutical market in China. 

While there are many enticing reasons to be optimistic this year, executives should watch 
out for potential turmoil from another round of large scale government reorganization 
which tends to result in widespread and sometimes dramatic policy adjustments. 

The broad Chinese economy, which is facing many challenges and uncertainties, will also 
weigh on the healthcare sector. Should the Chinese government fail to appropriately 
support its healthcare reform ambitions financially, cost containment may get way out of 
hand at the local levels to cause falling quality of medical care, diminishing pharma 
industry margins and broad healthcare system instabilities. 

Besides, a report from Frost & Sullivan suggests that the Chinese pharmaceutical market 
earned revenue of US$131.63 billion in 2012 and this will more than double to US$280.30 
billion in 2016. 

Hospital drug market 

The calming Chinese hospital drug market outlook presented by SMEI is shared by IMS 
Health which projects the Chinese drug market (comprising of mostly the hospital drug 
market) to grow by 15% to 18% annually to between US$155 billion and US$165 billion 
by 2016, making it the world's second-largest market after the United States. 

Community and rural healthcare market 

On the other hand, Boston Consulting Group (BCG) predicts in its latest report, Pharma's 
Next Billion Patients: The Impact of Health Care Reform in China 2009-2011, that while 
China's urban hospitals will continue to be the most important battleground for pharma 
companies, two other channels, county hospitals and community health-care centers, will 
be increasingly attractive for multinational and local companies alike. BCG estimates the 
drug market for county level hospitals to reach CNY 280 billion by 2015. 

Online B2C drug market 

Similarly, the Chinese online B2C drug market is forecasted to reach CNY 15.0 billion in 
2015, up from an estimated of only CNY 1.7 billion in 2012, according to conservative 
estimates from the COPS, which anticipates an explosion of such business in 2014 or 
2015. 

Retail Pharmacy/OTC/Consumer healthcare market 

McKinsey, however, has its eyes on another sector which it sees opportunities equally 
explosive. McKinsey forecasts that China will become world's largest growth opportunity 
for suppliers of consumer healthcare products and its second-largest consumer market by 
2020 in its report, Pills, Potions and Potential: The Consumer Healthcare Opportunity in 
China.  

IMS Health data on the same sector lends support to McKinsey predictions. It projects the 
Chinese retail pharmacy sales in 287 prefecture level and above cities in 2012 to reach 
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CNY 93.5 billion. It predicts 15% or above growth rate for this market in the next few 
years. 

Similarly, SMEI projects Chinese retail drug sales to grow 15.2% in 2013, but with an 
estimated falling market share of 20.8% in the backdrop of anticipated faster hospital drug 
sales growth. 

Besides, there could be bleak news on the way for the Chinese OTC sector if a proposed 
ban on consumer advertising for OTC medicines is approved.  

Healthcare expenditures 

Despite economic uncertainties, the Chinese healthcare sector can still be anticipated to 
continue its current expansion, though probably at a lesser speed. A recent MOH 
document, Health China 2020 Strategic Research Report, includes a strategic objective to 
raise the share of health expenditures in China's GDP to 6.5%-7.0% by 2020 from 5.1% in 
2011.  

But Swiss Re-insurance Company painted a much less optimistic picture with a new 
study report which suggests that China's health protection gap could hit US$12.2 billion in 
2014 and may further widen to US$73 billion in 2020.  

In conclusion … creative solutions required to succeed 

There is no doubt the healthcare reform will go on with unchanged slogans including 
promise of increased government investments. In reality, both central and local 
governments will be more financially strapped this year to achieve original reform 
objectives and they will be forced to rely on cost containments even more. The aftermath 
of excessive cost containment will be fallen quality of healthcare, increased safety 
incidents and reduced overall healthcare efficiency, potentially leading to social unrests in 
a period of political sensitivity.  

The central government leadership in healthcare reform is shaky, mainly because it has 
unloaded most financial burdens on local governments, which have less tax revenues, 
more financial responsibilities and shrinking income from land sales. Under pressure, 
local governments will be forced to employ cost containment as the primary driver for 
moving the reform forward. 

But don’t be discouraged prematurely. The upcoming Year of Snake in 2013 is also meant 
for steady progress and achievement for those with creativity, focus and discipline, 
according to Chinese Zodiac readings.  

Roche serves as a case in point. The company recently came out with a powerful and 
extremely creative solution to expand customer base of its expensive cancer drugs – by 
promoting insurance to its potential customers first through a partnership with commercial 
health insurance players. 

While Roche’s experiment is a good starting point and the government is beginning to act 
on integrating insurance providers with BMI’s major medical programs at a local level, we 
are still far away from any serious progress in the area.  
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ORDER FORM 

I would like to purchase the following publications/services in English which are defined in "Pharma China - 

Product Description/Pricing" on page 3.  I have read and accept "Terms and Conditions for the Use of 

Publications and Information Services of Wicon International Group LLC" on page 5. 

Product / Package Format License Type Price (USD) 
 Pharma China (Journal Edition)  PDF or Print   
 Pharma China (Web Edition)  Online   
 Pharma China Gold Package PDF or Print   
China Pharmaceutical Guide (current) PDF or Print   
Pharma China Platinum Package PDF or Print   

Credit Card/Handling Charge (3% on credit card payments only)  
      Sales Tax (7% for NJ businesses only)  

TOTAL  

Name _______________________________________     

Company _____________________________________    Job Title ______________________________ 

Address ________________________________________________________________________________ 

City & State/Province _____________________________ Post/Zip Code __________ Country __________ 

Tel _________________________  Fax _____________________  e-mail _________________________ 

Date ________________  PO # __________________  Authorized Signature _______________________ 

Name and e-mail of Designated User (if different from above) _____________________________________ 
 
Payment 

  I enclose a check/money order drawn from a US bank for US$__________________________ 

  Please charge:  Visa  Mastercard  Amex  Discover for US$_____________________ 
Card # ____________________________ Cardholder name ____________________________ 
Signature ________________________ Expiration  ______________ Card Code __________ 
Cardholder's full billing address __________________________________________________ 
____________________________________________________________________________ 

  I would like to TT/Wire US$ ______________________ (see Payment Instructions) 
  Please bill me/my company (only available for products of Wicon International) 
  My company is located in mainland China, please have your agent in China contact me 

　  

Cancellation Policy: We guarantee the right of our subscribers to cancel the subscription of Pharma 
China products (with the exception of China Pharmaceutical Guide and platinum package) within 15 days of 
order. A full refund (minus bank charges if payment was made by credit card or wire) will be issued if a 
subscriber chooses to cancel during this period. 

Return this order form (only this page) to: 
WiCON International Group LLC, 311 Sayre Drive, Princeton, NJ 08540, USA. 
Fax: +1 702-995-3905   Email: info@pharmachinaonline.com 
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Payment Instructions 

For payments via TT or Wire 

Please TT/wire payment in US dollars to: 

 JP Morgan Chase Bank, N.A., 16 Nassau Street, Princeton, NJ 08542, USA.   

 SWIFT ID: CHASUS33 or Bank Sorting Code (ABA #): 021202337   

 Account #: 806808663  Account Name:  Wicon International Group LLC. 

For payments via US bank check 

Please send check with a copy of your order form to:  

WiCON International Group LLC 
311 Sayre Drive, Princeton, NJ 08540, USA 
 

Instructions for Completing Pharma China's Order Form 

1. Make sure you have installed Acrobat Reader or Acrobat Professional (at least version 7.0). 
If you do not have version 7.0 or above, contact us for an order form for lower versions. 

2. Only page 1 of the order form need to be completed. 

3. Click on the arrow (it is a dropdown list) in the order form table to choose product(s), format 
and license type that you intend to subscribe, but you need to fill out the Total (amount), 
contact and payment information yourself. If you don't know how to use it, you can always fill 
out the entire order form using keyboard. 

4. Format in the order form refers to delivery or presentation form of our products. The formats of 
our Journal Edition and China Pharmaceutical Guide include PDF and Print, while the format 
for our web edition is Online. For example, if you would like to order a gold package (which 
includes both the Journal Edition and Web Edition) with Journal Edition in PDF, then you 
should choose the format "PDF+Online".  

5. License Type in the order form refers the types of subscription in terms of user licenses such as 
single-user, n-user (n being the number of users), site (standard 5 users) and global (standard 12 
users). 

6. On the File menu, click Save As to save the completed order form (first page only) to a new file 
if you use acrobat professional, or click Print to Adobe PDF, Fax or Microsoft Office 
Document Image Writer to save as a new file if you use acrobat reader.  

7. Print the first page of the completed order form, sign and return it to us in a scan file or via fax 
(+1 702 995 3905).  

8. If you find the above difficult to understand, the last resort is to print it out and handwrite on the 
printed form.  

9. There is no handling charge except for credit card payments. Please add 3% for all payments 
via credit card. There is no sales tax unless your order address is located in NJ.  
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Pharma China - Product Description/Pricing 

 
1. Pharma China Journal Edition 

Description: annual subscription of Pharma China Journal Edition includes the following: 

 12 monthly issues of Pharma China Journal Edition in PDF or Print 

 The premium edition of Pharma China Weekly e-Alert (access to premium articles of 
Pharma China Web Edition not included) with summaries of top stories each week 

Subscription Options and Pricing: 

Annual Subscription USD  CNY 

Single-user PDF or Print 1,800  13,000 

Additional user (same site under 5) @ 40% discount 1,080  7,800 

Multi-user PDF (5 users)  5,400  39,000 

Multi-user PDF (12 users) 10,800  78,000 

  * Contact us for customized quotations 

2. Pharma China Web Edition 

Description: annual subscription of Pharma China Web Edition includes the following: 

 One year unlimited access to all premium features articles and news under Pharma China 
Web Edition section of www.pharmachinaonline.com (access to Pharma China Archives 
which contains news and articles older than one year is not included) 

 The premium edition of Pharma China Weekly e-Alert with summaries of top stories 

Subscription Options and Pricing: 

Annual Subscription USD  CNY 

Single-user  2,400  17,500 

Additional user (same site under 5) @ 40% discount 1,440  10,500 

Multi-user License (5 users) 7,200  52,500 

Multi-user License (12 users) 14,400  105,000 

  * Contact us for customized quotations 

3. Pharma China Gold Package 

Description: annual subscription of Pharma China Gold Package includes the following: 

 12 monthly issues of Pharma China Journal Edition in PDF or Print  

 One year unlimited access to all premium features articles and news under Pharma China 
Web Edition section of www.pharmachinaonline.com 

 One year unlimited access to all features articles and news under Pharma China Archives 
section of www.pharmachinaonline.com 

 One year unlimited access to three premium online databases, "Deals, Agreements & 
Disputes Monitor", "Regulatory Monitor" and "R&D/Pipeline Monitor", of 
www.pharmachinaonline.com 

 The premium edition of Pharma China Weekly e-Alert with summaries of top stories 
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Subscription Options and Pricing: 
Annual Subscription USD  CNY 

Single User 2,950  21,500 

Additional user (same site under 5) @ 40% discount 1,770  12,900 

Multi-user License (5 users) 8,850  64,500 

Multi-user License (12 users) 17,700  129,000 

  * Contact us for customized quotations 

4. China Pharmaceutical Guide (Current Edition) 

Description: Purchase of China Pharmaceutical Guide includes the following: 

 China Pharmaceutical Guide (Current Edition) in PDF or Print 

 The premium edition of Pharma China Weekly e-Alert (access to premium articles of 
Pharma China Web Edition not included) with summaries of top stories each week 

Subscription Options and Pricing: 

  USD  CNY 

Print (Additional same-site print copies @ 40% discount) 4,200  30,500 

Single-user PDF 4,100  30,000 

Additional PDF user (same site under 5) @ 40% discount  2,460  18,000 

Multi-user PDF (5 users) 12,300  90,000 

Multi-user PDF (12 users) 24,600  180,000 

* Contact us for customized quotations 

5. Pharma China Platinum Package 

Description: annual subscription of Pharma China Platinum Package includes the following: 

 All products and services included in Pharma China Gold Package described above in #3 

 China Pharmaceutical Guide (Current Edition) in PDF or Print 

Subscription Options and Pricing: 

 Annual Subscription USD  CNY 

Single-user  5,800  42,000 

Additional user (same site under 5) @ 40% discount 3,480  25,200 

Multi-user License (5 users) 17,400  126,000 

Multi-user License (12 users) 34,800  252,000 

  * Contact us for customized quotations 
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TERMS AND CONDITIONS FOR THE USE OF PUBLICATIONS 
AND INFORMATION SERVICES OF WICON INTERNATIONAL GROUP LLC 

 
PLEASE READ THESE TERMS AND CONDITIONS ("TERMS") BEFORE USING 
MATERIALS, PRODUCTS AND SERVICES (TOGETHER THE "MATERIALS") AVAILABLE 
FROM WICON INTERNATIONAL GROUP LLC, 311 SAYRE DRIVE, PRINCETON, NJ 08540, 
USA ("WICON", "OUR", "WE" OR "US"), INCLUDING BUT TO LIMITED TO PHARMA 
CHINA, PHARMA CHINA ONINE, AND CHINA PHARMACEUTICAL GUIDE,.PLEASE 
READ THIS DOCUMENT CAREFULLY.  
 
BY USING OR PURCHASING PRODUCTS OR SERVICES OF WICON INTERNATIONAL, 
CLIENT SIGNIFIES ITS ASSENT TO THESE TERMS. IF YOU ARE ACTING ON BEHALF 
OF AN ENTITY, THEN YOU REPRESENT THAT YOU HAVE THE AUTHORITY TO 
ENTER INTO THIS AGREEMENT ON BEHALF OF THAT ENTITY. IF CLIENT DOES NOT 
ACCEPT THE TERMS OF THIS AGREEMENT, THEN IT MUST NOT PURCHASE OR USE 
PRODUCTS AND SERVICES OF WICON INTERNATIONAL. 
 
1. Introduction 

1.1 Unless otherwise agreed by us in writing or otherwise expressly stated below, these Terms govern 
the supply of and/or your access to any of the Materials, whether in print or in electronic format and 
regardless of the means of delivery, to the exclusion of all other terms and conditions (including any 
which you purport to apply under any purchase order, confirmation of order, specification or other 
document). 

1.2 Any additional terms and conditions ("Additional Conditions") applicable to particular Materials will 
be set out on the relevant client order form ("Order Form"). If any of the Additional Conditions are 
inconsistent with any of these terms and conditions, the Additional Conditions will prevail, but only to 
the extent of the inconsistency. The Order Form will indicate the particular Materials which you have 
chosen to purchase or to which you have subscribed. 

2. Definitions 

2.1 Throughout these Terms and in the Order Form, the following definitions apply: 

"Computer Network" any electronically-linked configuration in which two or more users have 
common access to software or data 

"Client", "you" or "your" any person, firm, company or other body which enters into an agreement 
with WiCON to receive or have access to any Materials, (regardless of the mode of their delivery to the 
Client), but this does not extend to or include other companies within the same group of companies as 
the Client  
 
"Client Location" a geographical site specified by a single mailing address in the Order Form  

"Data" information contained in:- 

(a) any of the Materials; or  
(b) any Product  
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which the Client has selected to be supplied by WiCON. The expression "Data" also includes any 
software (whether or not proprietary) supplied by WiCON as part of any Product for processing the 
information contained in it  

"Deliverables" any items described in the Order Form which form part of the Materials purchased or 
subscribed for by the Client and which are to be delivered by (or on behalf of) WiCON  

"EDS" stands for "Electronic Data Storage" and means any automated mode of storing accessible data 
whether or not digital, including computer hard drives, PDFs, ROM files, tapes, CDs, diskettes, DVDs 
or any other means of storage of information excluding physically printed data 

"One-off Purchase" means the purchase of any Materials by the Client other than on a Subscription 
basis  

"Online Services" online Materials available on the websites operated by or for WiCON 

"Personnel" means any employee of or contractor engaged by the Client  

"Product" any combination of Data published, supplied or distributed by WiCON in whatever medium 
now known or developed in the future 

"Services" any services described in the Order Form which are associated with and/or form part of the 
Materials purchased or subscribed for by the Client  

"Subscription Period" means the period for which the Client has obtained the agreement of WiCON 
to provide or make any particular Materials and/or Products available to Users (provided that such 
period has not been terminated under any other provision of the Terms) and Subscription has a 
corresponding meaning. Unless WiCON agrees otherwise, a Subscription Period begins only when full 
payment has been received by WiCON 

"User" means any member of Personnel who has been included in the agreed total number of Users set 
out in the Order Form and who is authorized by both WiCON and the Client to have access to or 
otherwise be supplied with the Materials and/or Products purchased or subscribed for by the Client  

References to the singular include the plural, and references to one gender include all other genders. 
The expression "our website" means a website operated by or for WiCON.  

3. Terms applicable to all Materials and Products 

3.1 We warrant that: 

(a) we have a right to license the Materials and Products to you;  

(b) we will provide the Materials and Products with reasonable skill and care; 

(c) we will provide the Materials and Products to you for the subscription period; and  

(d) if we are unable to provide the Materials and Products to you for parts of or the entire subscription 
period, we will refund the relevant unexpired parts of or entire subscription fees to the client (see 5.4 
for details). 
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(e) you have the right to cancel the subscription of Pharma China Journal Edition and Pharma China Web 
Edition at any time, no reason needed. A full refund (minus bank charges if payment was made by credit 
card or wire) will be issued if you choose to cancel within 15 days of order. After the 15 day grace 
period, a partial refund will be issued for the unexpired subscription period on a prorated basis.   

3.2 WiCON grants you a non-exclusive, non-transferable licence to use and/or to access the Materials 
and/or the Products to which you have subscribed or purchased but only in accordance with the 
permitted use terms and restrictions applicable to the type of licence you have purchased. You 
undertake to comply with the permitted use terms and restrictions applicable to the type of licence you 
have purchased and to procure that all Users and/or members of your Personnel do likewise. 

3.3 The licence granted to you is granted on these Terms and on any Additional Conditions applicable 
to particular Materials and/or Products as set out on the Order Form. 

3.4 The Order Form will indicate the particular Materials and/or Products purchased by you or to 
which you have subscribed and which type of licence you have purchased, the different licence options 
being classified as follows: 

(a) Single User Licence (please see Part 5 for permitted use terms and restrictions); or  
(b) Multi-User Licence (please see Part 5 for permitted use terms and restrictions); or  
(c) Site Licence (please see Part 5 for permitted use terms and restrictions); or  
(d) Multi-Site Licence (please see Part 5 for permitted use terms and restrictions).  

3.5 We have used our reasonable endeavors to ensure that all Materials, Products and Online Services 
comply with US laws. However, we make no representations that the Materials, Products and/or 
Online Services are appropriate or available for use in locations outside USA. Those who visit our 
website from other locations do so on their own initiative and are responsible for compliance with all 
applicable laws. You accept that if you are resident outside the United States, you must satisfy yourself 
that you are lawfully able to use and purchase or subscribe to the Materials, Products and/or Online 
Services and, to the extent permitted by applicable law, WiCON accepts no liability for any costs, losses 
or damages in this regard. 

3.6 The contents of the Online Services and of the Materials and of Products are protected by 
international copyright laws, database rights and other intellectual property rights. The owner of these 
rights is WiCON, our affiliates or other third party licensors. All product and company names and 
logos contained within our website or the Online Services or the Materials or Products are the trade 
marks, service marks or trading names of their respective owners, including us. All of our rights which 
are not specifically granted to you by these Terms are reserved to us. 

3.7 Except as set out in sub-clause 3.1, we exclude all express or implied terms, conditions, warranties, 
representations or endorsements whatsoever with regard to the Materials, the Online Services, Products, 
our website or any information or service provided through our website. We will try to ensure that 
information and content in any Materials, Products or Online Services purchased by you or for which 
you subscribe are accurate but please note that all information and content in Materials, Products and 
Online Services are provided on an "as is" basis and you assume total responsibility and risk for your 
use of information and content in Materials, Products and Online Services. 

3.8 We accept no liability for any indirect or consequential loss or damage, or for any loss of data, profit, 
revenue or business (whether direct or indirect) in each case, however caused, even if foreseeable. In 
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circumstances where you suffer loss or damage arising out of or in connection with the viewing, use or 
performance of Online Services, Materials or any Product, we accept no liability for this loss or damage 
whether due to inaccuracy, error, omission or any other cause and whether on the part of WiCON or 
our servants, agents or any other person or entity. 

3.9 You may not assign, transfer or sub-licence any of your rights under these Terms and/or the Order 
Form. 

3.10 These Terms together with the Additional Conditions, the Order Form and payment method 
instructions, (if any), are the whole agreement between you and WiCON. You acknowledge that you 
have not entered into this agreement in reliance upon any statement, warranty or representation made 
by WiCON or any other person and you irrevocably and unconditionally waive any rights to claim 
damages and/or to rescind this agreement by reason of any misrepresentation (other than a fraudulent 
misrepresentation) that is not contained in these Terms, the Additional Conditions, the Order Form 
and payment method instructions (if any). 

3.11 These Terms and your use of our websites are governed by laws and regulations of the United 
States and you submit to the exclusive jurisdiction of the US courts. 

3.12 Except in respect of a payment obligation, neither you nor WiCON will be held liable for any 
failure to perform any obligation to the other due to causes beyond your or WiCON's respective 
reasonable control. 

3.13 Failure or delay by either party in enforcing an obligation or exercising a right under these Terms 
does not constitute a waiver of that right or remedy. 

3.14 We have the right (but not the obligation) to monitor use of the Online Service and/or access to 
Materials in order to verify compliance with these Terms and any Additional Conditions and/or any 
operating rules established by us and/or to satisfy any law, regulation or authorized government request.  
 
3.15 We are entitled (in our absolute discretion and without any requirement for explanation) to refuse 
any subscription or purchase request for any of the Materials.  

3.16 You undertake that all details you provide to us for the purpose of purchasing and/or subscribing 
to Materials will be correct, that the credit or debit card which you use is your own and that there are 
sufficient funds or credit facilities to cover the cost of any purchase/subscription. We reserve the right 
to obtain validation of your credit or debit card details before supplying or allowing you access to the 
Materials. 

3.17 For the avoidance of doubt, we will not be bound to supply or permit access to any of the 
Materials unless and until EITHER:- 

(a) we receive a properly completed and signed Order Form from the prospective Client; OR  

(b) If (in our absolute discretion) we agree to accept payment after the start of the Subscription Period, 
you will pay us the amount due within 30 days after the date of our invoice to you for the Materials 
(unless otherwise agreed). 

4. Terms applicable to Online Services 
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4.1 You are solely responsible in all respects for all use of and for protecting the confidentiality of any 
username, e-mail verification and password that may be given to you (or to your authorized Users) or 
selected by you (or by your authorized Users) for access to Online Services. You may not share these 
with or transfer them to any third parties and you will procure that your authorized Users do not share 
these with or transfer them to any third parties. You must notify WiCON immediately of any 
unauthorized use of them or any other breach of security regarding our website that comes to your 
attention. 

4.2 We will of course try to make Online Services available but cannot guarantee that the Online 
Services will operate continuously or without interruptions or that they will be error free and we do not 
accept any liability for their unavailability. You must not attempt to interfere with the proper working 
of the Online Services and, in particular, you must not (a) attempt to circumvent security, tamper with, 
hack into, or otherwise disrupt any computer system, server, website, router or any other Internet 
connected device (b) use automated retrieval devices (such as so called web robots, wanderers, crawlers, 
spiders or similar devices). 

4.3 WiCON makes no representations whatsoever about any other websites which you may access 
through the Online Services. When you access any other website you understand that it is independent 
from WiCON and that we have no control over the content or availability of that website. In addition, 
a link to any other website does not mean that WiCON endorses or accepts any responsibility for the 
content, or the use of, such a website and we shall not be liable for any loss or damage caused or 
alleged to be caused by or in connection with use of or reliance on any content, goods or services 
available on or through any other web or resource. Any concerns regarding any external link should be 
directed to its website administrator or web master. 

4.4 Where Materials and/or Products published in the Online Services are supplied by third parties, you 
understand that we do not control or endorse their contents in any way. All Materials and/or Products 
which are offered by third parties are published in good faith but we do not (to the extent permitted by 
applicable law) accept responsibility for the accuracy or otherwise of those Materials or Products (on or 
off-line) or for the use of those Materials or Products.  

4.5 We reserve the right: 

(a) to make changes or corrections and to alter, suspend or discontinue any aspect of the Online 
Services;  

(b) to vary the technical specification of the Online Services;  

(c) temporarily to suspend your access to Materials and/or Products to which you have subscribed 
through the Online Services (and/or to the Online Services generally) for the purposes of maintenance 
or upgrade (but we will use our reasonable endeavors to minimize the period of suspension). 

5. Terms applicable to Subscriptions only  
 
5.1 WiCON will supply and/or grant you access to the Materials and/or Products to which you have 
subscribed for the Subscription Period as set out on the Order Form.  

5.2 WiCON may terminate or suspend your Subscription at any time if you are found in breach of any 
of these Terms or of the Additional Conditions. In these circumstances you will not be entitled to any 
refund. 
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5.3 We reserve the right at any time during the Subscription Period: 

(a) to make changes or corrections and to alter, suspend or discontinue any aspect of any of the 
Materials or of any Product;  

(b) to vary the technical specification of any of the Materials or of any Product;  

(c) at any time to withdraw any of the Materials or any Product (or any part of the Materials or of any 
Product) to which you have subscribed if WiCON ceases to publish or ceases to have the right to 
publish the relevant Materials or Product or if the same are the subject of a libel or copyright or other 
third party right infringement allegation and WiCON considers that withdrawal is advisable in the 
circumstances. 

5.4 If we exercise our right to withdraw Materials or Products under clause 5.3(c), we may offer you 
broadly equivalent replacement materials and information instead of those withdrawn but if you notify 
us that you do not wish to accept such replacements or if we are unable to (or do not) offer such 
replacements, then we will refund the unexpired portion of your subscription payment in respect of the 
withdrawn Materials or Products for the Subscription Period in question. Any such refund will be in 
final settlement of the matter and will discharge all of our liabilities to you in respect of the withdrawn 
Materials or Products. 

 
6. Licence Types  

6.1 Single User Licence - In relation to the Materials and/or Products which you have purchased or 
to which you have subscribed (whether in hard copy, EDS or other electronic form and regardless of 
the means of access or delivery): 

(a) you may: 

(i) display such Materials and/or Products electronically to one member of your Personnel who is 
nominated by you to be the User or (in the case of hard copy Materials and/or Products) permit the 
same to be read and/or reviewed by any one concurrent member of your Personnel at any given time; 

(ii) download and store one copy of such Materials and/or Products in machine readable form; 

(iii) use limited and insubstantial extracts from the Data for external purposes provided that WiCON's 
copyright notice is included in the document and (expressly and with reasonable prominence and 
otherwise in a form approved by WiCON), WiCON is acknowledged as the source of the Data so used 
and where extracts of the Data are contained in documents which are to be included in press releases 
and/or otherwise made publicly available, such extracts of the Data shall (unless otherwise agreed with 
WiCON) not be released unless either a proof, copy or relevant section of the document is supplied to 
WiCON for release authorization during US office hours and WiCON gives such authorization in 
writing - WiCON will not unreasonably withhold or delay such authorization; 

(iv) print one copy of such Materials and/or Products; and 

(v) save only as expressly permitted in accordance with sub-paragraph (iii) above, use such Materials 
and/or Products solely for the internal business purposes of the Client. 

(b) you may not: 
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(i) download, store, reproduce, transmit, display, copy, distribute, commercially exploit or use the 
Materials, Products and/or Data other than as expressly permitted in sub-clause 6(a) above; 

(ii) resell, sub-licence, rent, lease, transfer or attempt to assign the rights in the Materials, Products 
and/or Data (in whole or in part) to any other person; 

(iii) make the Materials, Products and/or Data (in whole or in part) available on a Computer Network; 

(iv) distribute the Materials, Products and/or Data via an intranet or global network; 

(v) use the Materials, Products and/or Data in any manner, (or transfer or export the Materials, 
Products and/or Data or any copies thereof into any country), other than in compliance with applicable 
laws;  

(vi) allow any person to use and/or gain access to the Materials, Products and/or Data other than in 
accordance with these Terms; 

(vii) allow any person other than the one named authorized User to use and/or gain access to the 
Materials, Products and/or Data; 

(viii) modify, alter or create derivative works from such Materials, Products and/or Data nor may you 
create a database in electronic or structured manual form by systematically downloading and storing any 
of the content from such Materials, Products and/or Data; or 

(ix) in the case of Materials and/or Products supplied in portable EDS, permit anyone other than the 
one named and authorized User to access the software - the Terms will continue to govern the use of 
the Materials and/or the Product and/or their constituent Data regardless of where the EDS 
containing the Materials and/or the Product and/or their constituent Data is located. 

6.2 Multi-User Licence - In relation to the Materials and/or Products which you have purchased or 
to which you have subscribed (whether in hard copy, EDS or other electronic form and regardless of 
the means of access or delivery): 

(a) you may: 

(i) display such Materials and/or Products electronically but only to the agreed number of Users set out 
in the Order Form being persons individually nominated by you to be the Users or (in the case of hard 
copy Materials and/or Products) permit each such hard copy to be read and/or reviewed by any one 
concurrent member of your Personnel at any given time; 

(ii) download and store no more than one copy per named and authorized User of such Materials 
and/or Products in machine readable form;  

(iii) use limited and insubstantial extracts from the Data for external purposes provided that WiCON's 
copyright notice is included in the document and (expressly and with reasonable prominence and 
otherwise in a form approved by WiCON), WiCON is acknowledged as the source of the Data so used 
and where extracts of the Data are contained in documents which are to be included in press releases 
and/or otherwise made publicly available, such extracts of the Data shall (unless otherwise agreed with 
WiCON) not be released unless either a proof, copy or relevant section of the document is supplied to 
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WiCON for release authorization during US office hours and WiCON gives such authorization in 
writing - WiCON will not unreasonably withhold or delay such authorization; 

(iv) print no more than one copy per named and authorized User of such Materials and/or Products; 
and 

(v) save only as expressly permitted in accordance with sub-paragraph (iii) above, use such Materials 
and/or Products solely for the internal business purposes of the Client. 

(b) you may not: 

(i) download, store, reproduce, transmit, display, copy, distribute, commercially exploit or use the 
Materials, Products and/or Data other than as expressly permitted in sub-clause 6(a) above; 

(ii) resell, sub-licence, rent, lease, transfer or attempt to assign the rights in the Materials, Products 
and/or Data (in whole or in part) to any other person; 

(iii) make the Materials, Products and/or Data (in whole or in part) available on a Computer Network 
except in circumstances such that access to the Materials, Products and/or Data is strictly controlled 
and limited in order to ensure compliance with sub-clause 6(a)(i) above; 

(iv) distribute the Materials, Products and/or Data via an intranet or global network except in 
circumstances such that access to the Materials, Products and/or Data is strictly controlled and limited 
in order to ensure compliance with sub-clause 6(a)(i) above; 

(v) use the Materials, Products and/or Data in any manner, (or transfer or export the Materials, 
Products and/or Data or any copies thereof into any country), other than in compliance with applicable 
laws;  

(vi) allow any person to use and/or gain access to the Materials, Products and/or Data other than in 
accordance with these Terms;  

(vii) allow any person who is not a User to use and/or gain access to the Materials, Products and/or 
Data; 

(viii) modify, alter or create derivative works from such Materials, Products and/or Data nor may you 
create a database in electronic or structured manual form by systematically downloading and storing any 
of the content from such Materials, Products and/or Data; or 

(ix) in the case of Materials and/or Products supplied in portable EDS, permit anyone other than the 
agreed number of Users to access the software - the Terms will continue to govern the use of the 
Materials and/or the Product and/or their constituent Data regardless of where the EDS containing 
the Materials and/or the Product and/or their constituent Data is located. 

6.3 Site Licence - In relation to the Materials and/or Products which you have purchased or to which 
you have subscribed (whether in hard copy, EDS or other electronic form and regardless of the means 
of access or delivery): 

(a) you may: 
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(i) display such Materials and/or Products electronically at the agreed location set out in the Order 
Form to the agreed number of Users set out in the Order Form being persons individually nominated 
by you to be the Users or (in the case of hard copy Materials and/or Products) permit each such hard 
copy to be read and/or reviewed by any one concurrent member of your Personnel at any given time 
provided that in each case, all are members of your Personnel located at the Client Location; 

(ii) download and store no more than one copy per named and authorized User of such Materials 
and/or Products in machine readable form; 

(iii) use limited and insubstantial extracts from the Data for external purposes provided that WiCON's 
copyright notice is included in the document and (expressly and with reasonable prominence and 
otherwise in a form approved by WiCON), WiCON is acknowledged as the source of the Data so used 
and where extracts of the Data are contained in documents which are to be included in press releases 
and/or otherwise made publicly available, such extracts of the Data shall (unless otherwise agreed with 
WiCON) not be released unless either a proof, copy or relevant section of the document is supplied to 
WiCON for release authorization during US office hours and WiCON gives such authorization in 
writing - WiCON will not unreasonably withhold or delay such authorization; 

(iv) print no more than one copy per named and authorized User of such Materials and/or Products; 
and 

(v) save only as expressly permitted in accordance with sub-paragraph (iii) above, use such Materials 
and/or Products solely for the internal business purposes of the Client. 

(b) you may not: 

(i) download, store, reproduce, transmit, display, copy, distribute, commercially exploit or use the 
Materials, Products and/or Data other than as expressly permitted in sub-clause 6(a) above; 

(ii) resell, sub-licence, rent, lease, transfer or attempt to assign the rights in the Materials, Products 
and/or Data (in whole or in part) to any other person; 

(iii) make the Materials, Products and/or Data (in whole or in part) available on a Computer Network 
except in circumstances such that access to the Materials, Products and/or Data is strictly controlled 
and limited in order to ensure compliance with sub-clause 6(a)(i) above; 

(iv) distribute the Materials, Products and/or Data via an intranet or global network except in 
circumstances such that access to the Materials, Products and/or Data is strictly controlled and limited 
in order to ensure compliance with sub-clause 6(a)(i) above; 

(v) use the Materials, Products and/or Data in any manner, (or transfer or export the Materials, 
Products and/or Data or any copies thereof into any country), other than in compliance with applicable 
laws;  

(vi) allow any person to use and/or gain access to the Materials, Products and/or Data other than in 
accordance with these Terms;  

(vii) allow any person who is not a User to use and/or gain access to the Materials, Products and/or 
Data; 
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(viii) modify, alter or create derivative works from such Materials, Products and/or Data nor may you 
create a database in electronic or structured manual form by systematically downloading and storing any 
of the content from such Materials, Products and/or Data; or 

(ix) in the case of Materials and/or Products supplied in portable EDS, permit anyone other than the 
agreed number of Users to access the software - the Terms will continue to govern the use of the 
Materials and/or the Product and/or their constituent Data regardless of where the EDS containing 
the Materials and/or the Product and/or their constituent Data is located. 

6.4 Multi-Site or Global Licence - In relation to the Materials and/or Products which you have 
purchased or to which you have subscribed (whether in hard copy, EDS or other electronic form and 
regardless of the means of access or delivery): 

(a) you may: 

(i) display such Materials and/or Products electronically at the agreed locations set out in the Order 
Form but only to the agreed number of Users set out in the Order Form (this being the combined total 
number of Users for all of such locations) being persons individually nominated by you to be the Users 
or (in the case of hard copy Materials and/or Products) permit each such hard copy to be read and/or 
reviewed by any one concurrent member of your Personnel at any given time provided that in each case, 
all are members of your Personnel located at one of the agreed locations set out in the Order Form; 

(ii) download and store no more than one copy per named and authorized User of such Materials 
and/or Products in machine readable form;  

(iii) use limited and insubstantial extracts from the Data for external purposes provided that WiCON's 
copyright notice is included in the document and (expressly and with reasonable prominence and 
otherwise in a form approved by WiCON), WiCON is acknowledged as the source of the Data so used 
and where extracts of the Data are contained in documents which are to be included in press releases 
and/or otherwise made publicly available, such extracts of the Data shall (unless otherwise agreed with 
WiCON) not be released unless either a proof, copy or relevant section of the document is supplied to 
WiCON for release authorization during US office hours and WiCON gives such authorization in 
writing - WiCON will not unreasonably withhold or delay such authorization; 

(iv) print no more than one copy per named and authorized User of such Materials and/or Products; 
and 

(v) save only as expressly permitted in accordance with sub-paragraph (iii) above, use such Materials 
and/or Products solely for the internal business purposes of the Client. 

(b) you may not: 

(i) download, store, reproduce, transmit, display, copy, distribute, commercially exploit or use the 
Materials, Products and/or Data other than as expressly permitted in sub-clause 6(a) above; 

(ii) resell, sub-licence, rent, lease, transfer or attempt to assign the rights in the Materials, Products 
and/or Data (in whole or in part) to any other person; 
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(iii) make the Materials, Products and/or Data (in whole or in part) available on a Computer Network 
except in circumstances such that access to the Materials, Products and/or Data is strictly controlled 
and limited in order to ensure compliance with sub-clause 6(a)(i) above; 

(iv) distribute the Materials, Products and/or Data via an intranet or global network except in 
circumstances such that access to the Materials, Products and/or Data is strictly controlled and limited 
in order to ensure compliance with sub-clause 6(a)(i) above; 

(v) use the Materials, Products and/or Data in any manner, (or transfer or export the Materials, 
Products and/or Data or any copies thereof into any country), other than in compliance with applicable 
laws;  

(vi) allow any person to use and/or gain access to the Materials, Products and/or Data other than in 
accordance with these Terms;  

(vii) allow any person who is not a User to use and/or gain access to the Materials, Products and/or 
Data; 

(viii) modify, alter or create derivative works from such Materials, Products and/or Data nor may you 
create a database in electronic or structured manual form by systematically downloading and storing any 
of the content from such Materials, Products and/or Data; or 

(ix) in the case of Materials and/or Products supplied in portable EDS, permit anyone other than the 
agreed number of Users to access the software - the Terms will continue to govern the use of the 
Materials and/or the Product and/or their constituent Data regardless of where the EDS containing 
the Materials and/or the Product and/or their constituent Data is located. 
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